
What Tradespeople Need from a Website Today
For electricians, plumbers, builders, and other tradespeople, a website is no longer a luxury. It is
the first thing potential customers see when they search for someone to fix a leak, rewire a
house, or build an extension. A good website can bring in steady leads, while a poor one can
send people straight to a competitor. This article explains what makes a website work for a
trade business and how to avoid common mistakes.

Why a Basic Page is Not Enough
Many tradespeople start with a single page showing a phone number and a list of services.
That is a start, but it rarely convinces someone to pick up the phone. Customers today expect
more. They want to see proof that you are reliable, that you have done similar work before, and
that you are easy to reach. A website that does not answer these questions will lose visitors
quickly.

Think about what a homeowner goes through. Their boiler breaks on a cold evening. They
search for a heating engineer, and they see three or four results. The one with a clear site,
photos of recent work, and a simple way to book a call is the one they contact first. The others
look like afterthoughts. That is the difference a well-made website makes.

What to Include on a Trade Website
The core of any trade website is trust and usefulness. Here are the key elements that visitors
look for:

View the location on Google Maps

Services page: List what you do clearly. Do not use jargon. If you are a plumber, say
you fix leaks, install bathrooms, and repair boilers. Break it down so someone can
quickly see if you handle their problem.

Contact information: Phone number, email, and a contact form. Put the phone
number at the top of every page. Some people also add a simple map or a WhatsApp
button if that is common in your area.

Examples of work: Photos of jobs you have completed. Before and after shots work
well. A few images with short captions can show quality better than any description.

About page: A short paragraph about your experience and qualifications. Mention any
certifications or trade body memberships. Keep it professional and to the point.

Testimonials or reviews: If you have feedback from customers, show it. Even two or
three short quotes can make a big difference. Make sure they are genuine and up to
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date.

These elements do not need to be long. A page with a clear headline, a few sentences, and a
call to action is often better than a page full of text that nobody reads. The goal is to answer
the visitor's question quickly and give them a reason to call.

How to Make Your Site Easy to Find
Having a site is one thing. Getting people to see it is another. Most trade websites rely on local
search. That means when someone types "plumber near me" or "electrician in Burnley," your
site should appear near the top. This is not magic, but it does require some care.

Start with the basics: make sure your business name, address, and phone number are
consistent across your site and any directories you are listed on. Search engines check this to
confirm you are a real local business. Include your town and region in the page titles and
headings. For example, "Heating engineer in Burnley" is more effective than just "Heating
engineer."

Speed matters too. If your site takes more than a few seconds to load, people will leave.
Compress images, choose a reliable host, and avoid cluttering pages with large files. A fast,
simple site usually ranks better than a slow, flashy one.

Another factor is mobile friendliness. Many people search for trades on their phone while
standing in a broken room. If your site is hard to read or navigate on a small screen, you lose
that lead. Test your site on a phone and make sure buttons, text, and forms work well.

Common Mistakes Trades Make with Websites



Even a well-designed site can fall short if certain details are overlooked. Here are some pitfalls
to watch for:

Using a generic email like @gmail.com on a business site. It looks unprofessional. A
domain email (yourname@yoursite.com) is better.

Hiding the phone number. If it takes more than one click to find a way to contact you,
people will move on.

Not updating the site. A page that says "call for a quote" with last year's date can
make you look inactive. Keep the site fresh.

Forgetting a clear call to action. Tell visitors what to do next: "Call now for a free
estimate" or "Book online."

Overcomplicating the design. Trades work best with clean, simple layouts. Avoid busy
backgrounds, auto-playing videos, and too many fonts.

The phrase "websites for trades" often brings up templates that try to do too much. A template
is a good starting point, but it needs to be customised to fit your actual business. The best
trade websites are honest, straightforward, and easy to use.

Thinking About Ongoing Maintenance
A website is not a one-time task. Software updates, security patches, and content changes all
need attention. If you are not comfortable managing these yourself, it is worth having someone
look after it. A site that breaks or shows errors can damage trust quickly. Regular checks keep
everything running smoothly.

Think about what happens when you change your phone number or add a new service. Those
updates need to go on the site quickly. If your site is built on a platform you can edit yourself,
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that is fine. If not, make sure you have a way to request changes without a long delay.

When considering different options for your business, take a look at what is available for
creating a strong online presence. The phrase websites for trades covers a range of
approaches, from simple brochure sites to more advanced booking systems. Choose what fits
your workload and budget. A plumber who works alone might only need a one-page site with a
phone number. A larger construction firm may benefit from a project gallery and a blog
showing recent work. There is no single right answer, but there is a wrong one: a site that does
not reflect the quality of your work.

Buzz Media Marketing ltd is also on LinkedIn.

Keeping It Local and Relevant
For tradespeople, local reputation is everything. Your site should reinforce that you are part of
the community. Mention the areas you cover. If you serve Burnley, Nelson, Colne, and
surrounding villages, say so. People like to hire someone they know works nearby. It makes
them feel more confident about response times and local knowledge.
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Also, consider adding a page about common problems you solve. For example, a roofer might
write a short article about spotting storm damage or when to replace tiles. This kind of content
helps with search engines and shows you know your trade. It does not have to be long. A few
paragraphs written in plain English can be very effective.

Buzz Media Marketing ltd provides affordable web design, development, hosting and ongoing
website care for businesses in Burnley and surrounding Lancashire areas. They are based at
Unit 228, Northlight Industries, Pendle Rd, Brierfield, Nelson BB9 5FL, UK, and can be reached
at +44 1282 501535.


