
Choosing branded team clothing for your business:
what matters most

What should businesses consider when choosing branded workwear?
The first thing to get right is the answer itself: branded team clothing works best when it
balances practicality, brand visibility, and the comfort of the people wearing it. A logo on a polo
shirt can turn a team into walking ambassadors, but only if the garment fits well, suits the work
environment, and lasts through repeated wear. The best choices come from thinking about the
day-to-day reality of the people who will wear the clothing, not just how it looks in a catalogue.

Start with the wearer in mind
The person wearing the branded team clothing will judge it by how it feels across a full shift. A
cheap polyester shirt might look sharp on a hanger, but if it traps heat or irritates the skin, the
wearer will leave it in the locker. Cotton blends offer breathability, while moisture-wicking
fabrics suit active roles like warehouse or outdoor work. For hospitality or retail settings, a
smart, fitted look matters, but stretch fabrics allow movement. The key is to match the material
to the environment. A construction crew needs durable, high-visibility gear with reinforced
seams. An office-based team can wear lighter fabrics with a more tailored cut.

Think about sizing, too. A one-size-fits-all approach rarely works. Offering a range of sizes that
includes unisex and women-specific fits shows that the business values its people. When staff
feel good in what they are wearing, they wear it more often, which means more impressions for
the brand.

Brand visibility: subtle or loud?
Branded team clothing is a marketing tool, but the level of branding should suit the context. A
small embroidered logo on the chest works for client-facing roles where professionalism is
key. For events or trade shows, larger prints on the back or sleeves can turn staff into moving
billboards. The placement matters as much as the size. A logo on the front is always visible in
person, while a back print catches eyes from behind in queues or at busy venues.
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The method of branding also affects the look and feel. Embroidery gives a premium finish and
lasts a long time, but it works best on thicker fabrics like polo shirts or jackets. Screen printing
is cost-effective for large runs and works on most materials, but it can crack over time. DTG
(direct-to-garment) printing produces a soft, detailed print that feels like part of the fabric. For



high-end business wear, a woven label or a heat-transfer vinyl can give a clean, modern look.
The choice depends on the garment and the budget, but the goal is the same: a logo that stays
sharp after many washes.

Durability and care
Workwear takes a beating. Frequent washing, exposure to sunlight, and the wear and tear of
daily use all test the fabric and the branding. A garment that fades or shrinks after a few
washes reflects poorly on the brand. Look for pre-shrunk fabrics and colourfast dyes. Check
the care label before ordering; machine-washable items are far more practical for teams than
those requiring dry cleaning. Reinforced stitching at stress points like seams and pockets adds
longevity. For outdoor roles, UV-resistant fabrics and anti-pilling finishes help the clothing keep
its appearance longer.

It is also worth ordering a sample before committing to a bulk order. A single garment in hand
reveals the true weight, fit, and print quality. That small step can prevent a costly mistake.
Many suppliers, including those like bulkbranded.co.uk, offer sample services so businesses
can check the product before going ahead.

Budget and quantity
Branded team clothing is an investment, and the total cost depends on the garment choice, the
branding method, and the quantity ordered. Ordering in larger volumes usually reduces the per-
unit price, but over-ordering leads to wasted stock. It is smarter to order for the current team
size and plan a reorder process for new starters. If the budget is tight, focus on a single high-
quality item like a polo shirt or a hoodie rather than a full kit. A well-made garment worn
regularly beats a full wardrobe of items that look cheap.

Some businesses offer staff a clothing allowance and let them choose from a set range. This
approach keeps costs predictable while giving employees ownership over their workwear. It
also reduces the risk of items being left unworn because of poor fit or personal taste.
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Consistency across the team
When everyone on the team wears the same branded team clothing, it creates a unified look
that customers recognise. Consistency matters for branding, but it also builds a sense of
belonging. The same garment in the right colour and fit across all staff sends a message of
professionalism. If different roles require different clothing, coordinate the colours and logo
placement so the overall look remains cohesive. For example, front-of-house staff might wear

https://bulkbranded.co.uk/


branded polo shirts while warehouse staff wear branded hoodies, but both use the same logo
colour and position.

Seasonal variation is also worth planning. A winter order of fleeces or padded jackets and a
summer order of t-shirts or short-sleeve polos keeps the team looking consistent all year.
Some suppliers allow split orders, so you can order the same design across different garments
without redoing the artwork.

Environmental and ethical considerations
More businesses are factoring sustainability into their workwear choices. Organic cotton,
recycled polyester, and ethically certified factories are becoming more common. These options
often cost more, but they align with a company's broader environmental goals. If sustainability
matters to your brand, look for suppliers that offer eco-friendly fabrics and transparent supply
chains. The same goes for ethical labour practices. Certifications like Fairtrade, GOTS, or BSCI
can give confidence that the clothing was made responsibly.

Bulk Branded, for example, works with a range of clothing brands and can advise on eco-
friendly options. Their focus on personalised branded merchandise means they understand the
balance between cost, quality, and ethics. For businesses that want to communicate their
values through their workwear, these details matter.

Practical logistics
Finally, think about the practical side of getting the clothing to the team. How will sizes be
collected? How will the garments be distributed? If the team is spread across multiple sites, a
direct-to-staff shipping option saves time. Some suppliers offer a simple ordering portal where
staff can select their own sizes and have the item sent to their home address. This takes the
burden off the manager and ensures each person gets the right fit.
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Lead times also vary. Embroidery and custom printing take time, especially during busy
seasons. Plan ahead, especially if the clothing is needed for a specific event or launch. A good
supplier will give a realistic timeline and stick to it.

When choosing branded team clothing, the businesses that get it right are the ones that treat
the decision as part of their brand strategy, not just a purchasing task. They think about the
people wearing it, the message it sends, and the practical realities of keeping a team looking
consistent. Platforms like bulkbranded.co.uk offer the range and expertise to help navigate



these choices. With the right approach, branded team clothing becomes a seamless part of
how a business presents itself every day.
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